CAS E ST UDY: Y OG A A L LI A N CE

HOW THE
LARGEST
NONPROFIT
YOGA BRAND

FOUND ITS
BALANCE
With more than 7,000 Registered Yoga Schools and 100,000+
Registered Yoga Teachers, Yoga Alliance is the largest nonprofit
association representing the yoga community. Tattoo Projects helped
the company and its foundation articulate their brand to pay homage to
its rich history and endure through the accelerating evolution of yoga.

BRAND PHOTOGRAPHY

CAS E ST UDY: Y O G A A L LI A N CE
B R A N D S T R AT E G Y

Tattoo Projects performed an exhaustive discovery phase that interviewed all major stakeholders
over several months. This inclusive discovery style is proven to turn clients into partners and create
a sense of ownership for the new brand, even before it is launched. The brand discovery included
Yoga Teachers, Yoga Practitioners, and the overarching Yoga Community Leaders.

87%%

of Yoga Alliance members view Yoga Alliance’s
purpose as setting respected standards for yoga
teachers and yoga teacher training programs.

85%%

Source: IPSOS Public Affairs, 2017.

of teachers and trainees practice yoga as a tool for
spirituality and self-actualization.
Source: Huffington Post, 2017.

B R A N D S T R AT E G Y D O C U M E N T

Flowing With the Right Audience
Despite our vast experience, we didn’t skip any steps. We developed a meticulous ethnographic
study, revealing a diverse and eclectic audience segment bent towards the future.

CAS E ST UDY: Y O G A A L LI A N CE
B R A N D F O U N D AT I O N

B R A N D S T R AT E G Y & I D E N T I T Y:
The foothold for all brands starts with strategy and identity. When those two are in
harmony, a non-profit brand can be elevated to a national icon.

LOGO:

PRI NT A DS

Four interlocking petals all connect yet point in different directions, demonstrating the
how Yoga Alliance unites and welcomes vastly different people.

ALLIED for safety.

Everyone should feel safe in yoga. More than that, everyone should
be protected. That’s why I lean on Yoga Alliance. They’ve instated a

_growing
_defining
_uniting
20 years of _sharing
_providing
_supporting
_empowering

shared ethical commitment, which sets standards of conduct that we
can all agree on, and principles upon which we can act. Together,
we’re building safe spaces—ones that invite, welcome and uphold
your standards—in any place or pose.

For more information, visit us at yogaalliance.org

The brand guidelines are more than a manual. They
establish the mission of the organization and get
everyone flowing together.

BRAND COLORS:

M I S S I O N S TAT E M E N T

“

“

Support, Educate & Advance the evolving
Yoga industry through accountability,
leadership and service to yoga schools,
teachers and practitioners.

C

90%

M

44%

Y

44%

K

15%

C

65%

M

28%

Y

87%

K

9%

Yoga is a spirit-changing, yet restorative aligning of
mind, body, and spirit. Our Yoga Alliance brand colors
are based on interpretations of the chakra colors,
intended to resonate with our audiences.
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B R A N D S T R AT E G Y D O C U M E N T

CAS E ST UDY: Y OG A A L LI A N CE

Making the Connection

BRAND TYPOGRAPHY

SOCIAL MEDIA

Style. Clarity. Grace. Whether we’re practicing on the mat or putting words to a page, the Yoga
Alliance voice and typeface make a presence in the spaces it occupies. Clearly communicating
that it is a trusted leader in the yoga industry and rooted from script in ancient India,
Oriya is a font that is circular in nature, comprised of many convex shape characters—
the origin of the font didn’t have any horizontal lines, with only two of the original
52 characters equal in shape.

Yoga Alliance
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BRAND PHOTOGRAPHY
Diversity, inclusion, accessibility. They’re all just words until you see them
in practice. Our brand photography captures moments in yoga—not just
movements—and conveys our voice visually, lending a distinct feel to our
materials within the larger marketplace.

The new Yoga Alliance lives in the digital world and today’s digital world, is defined by social media.
Having a strong presence and voice across social platforms was integral to building a vibrant brand,
allowing global reach, and creating a human relationship with members and the yoga community.

CAS E ST UDY: Y O G A A L LI A N CE
A BRAND WITH A FLEXIBLE MARKETING PLAN

PRODUCTION
Our photography style captures the moments in yoga where all the practice becomes the
position. These moments resonate with the audience and remind them why they love yoga.

The fresh identity was rolled out through a marketing plan that included print ads,
collateral, a website, and social media roll out.

We ca st rea l y og a
pract it io n ers as t al e n t .
ALLIED for higher quality.

A SSE TS YI E L DE D :

1000+

ALLIED for a purpose.
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ALLIED for a purpose.

From start to finish the production
took 2 days.

_growing
_defining
_uniting
20 years of _sharing
_providing
_supporting
_empowering

BRAND
PHOTOGRAPHY

ALLIED for safety.

When I teach, I want my students to feel secure. Not only in the space they’re in,
but in their own bodies, and in the beauty of their practice. Yoga Alliance provides
me with the highest standards, as well as world-recognized credentials. Beyond the
letters behind my name is a promise.

For more information, visit us at yogaalliance.org
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PRINT ADS
We paired long form copy with authentic imagery of real people.
Copy reflected the mission of Yoga Alliance, which is to provide a
practice that makes people feel safe and welcome.

