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Eighty percent of their students are women, nearly all the students are African 
American, and the school offers accelerated degree programs. Metropolitan College 
is the non-traditional program for Johnson C. Smith. Meaning, the students are 
either adults going back to school to get their degree, younger students that had 
less-than-stellar high school marks, or veterans entering higher education after 
departing the military. JCSU challenged Tattoo Projects with simultaneous tasks: 
develop a brand that will increase applications while diversifying prospective 
students and communicating Metropolitan College’s resources to support non-
traditional college students. Tattoo Projects developed a brand around the tagline
“Apply Greatness”. This rallying cry challenged prospective students to 
believe in themselves, their intelligence, and their determination 
to get a bachelor’s degree. The design and tone of the brand is
purposeful ly support ive and compassionate,  whi le  a lso motivat ional .
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BRANDING:
BROCHURE + HANDOUT

The new “Apply Greatness” brand unfolded with a brochure and flyer that powerfully grabbed the 

reader’s attention and then concisely communicated Metropolitan College’s benefits and resources. 

The “Apply Greatness” brand continued to roll out quite literally with bus advertising that made people 

think about the benefits of getting an accelerated degree.

OUTDOOR: 
BUS BOARD

Outdoor advertising  invited people to accelerate their career with Metropolitan College’s 

programs that encourage you to think fast.

CASE STUDY: JOHNSON C. SMITH UNIVERSITY



The rebranding effort culminates with an easily 
navigated website that curates the experience for 
current or prospective students, while challenging 
them the entire time to “Apply Greatness”.
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A WEBSITE THAT’S 
APPROPRIATE  
FOR ALL AGES.

BRANDING: 
WEBSITE DESIGN

WEBSITE + PHOTOGRAPHY + BRAND COLLATE RA L 



Brand photography captured the students’ sense of purpose. Photos were framed to support 

full-bleed imagery with text over the picture, so we could feature people and compelling 

stories. The students were always pictured in motion, but with a crystal sharp focus, further 

conveying the clarity of Metropolitan students’ new found direction.

Results:
In higher education, the number one stat that is a leading indicator for 

all other benchmarks is enrollment data, and the results of this campaign 

were an overwhelming success.

Undergraduate enrollment exceeded target goal by 20%
Postgraduate enrollment exceeded target goal by 30%
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