
15 states. 45 campuses. Average student age, 30+. Fortis is a national postsecondary educational 
institution for adults looking to “Ignite their Future.” With degrees ranging from nursing and 
information technology to medical technologists and skilled trades, Fortis asked us for an educational 
campaign that speaks to students like they are adults.

Seventy percent of the applicants are women. Most applicants have 1-2 children. The majority of 
the applicants are minorities. The traditional college experience does not fit their life experience. 
Community college waitlists and lengthy years-long curriculums do not match the pace that these 
adults want to transform their lives. Research boiled quantitative and qualitative data down into a clear 
insight, a Fortis Education will make you ready to do what you want to do.
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ONLINE VIDEO 
Scan to watch

Personal. To the point. Professional. Regardless of who you are 
or what you want to do, everyone relates to the urge to better 
their lives. Our national TV campaign took a journey into an 
individual’s ambition, and ignited a transformation that was 
immediately revealed. Demonstrating that Fortis could deliver 
the life you want to live without putting your life on hold.
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DIGITAL ADVERTISING

Digital Advertising pushed messages that would get the audience to push themselves. 
The campaign retargeted website visitors, serving as a daily reminder that for a 
better tomorrow, start today. And our out-of-home campaign served as a motivation 
to expect the most out of your future. In the first year, Fortis’ enrollment grew 17%, 
but, more importantly, ambition was ignited, and lives were raised out of stagnation.

RESU LTS + RECOGNITION

increase in 
enrollment 

exceeded the
campaign’s goal.

17%
There’s an extra appreciation in advertising 
when a campaign that asks consumers to 
exceed their own expectations also exceeds 
the marketing team’s expectations.


